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ABSTRAK

CV. Vifor Cipta Solusi adalah perusahaan yang bergerak di bidang penyedia alat elektronik. Persaingan
dalam bisnis khususnya perusahaan yang bergerak di bidang penyedia alat elektronik semakin banyak.
Berdasarkan permasalahan tersebut maka digunakan Data Mining dengan teknik asosiasi untuk mencari
kombinasi yang kuat antar item. Dari kedua pengukuran ini dapat diperoleh aturan asosiasi akhir
(Association Rule) dimana nilai ketepatan (valid) asosiasi dihitung menggunakan lift rasio. Penelitian ini
memperoleh 2 aturan asosiasi dengan atribut item yang berjumlah 294 jenis produk dari 20 atribut utama,
menggunakan sebanyak 1813 records yang diolah dari 5282 data transaksi mentah periode Januari sampai
Desember 2019. Dan strong rules yang didapatkan adalah MagnetToner HP Laserjet 85 A , Drum Toner
HP Laserjet 85 A => Toner HP Laserjet 85 A dengan nilai support 3,42% dan nilai confidence 81,58%.
dengan nilai lift rasio 5,00 “Jika konsumen membeli MagnetToner HP Laserjet 85 A , Drum Toner HP
Laserjet 85 A, maka konsumen juga akan membeli Toner HP Laserjet 85 A”.
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ABSTRACT

CV. Vifor Cipta Solusi is a company that provides electronic equipment. The competition in business,
especially among companies providing electronic equipment, is growing. To increase sales of the products,
business people in this field need to set a strategy. This research applied the data mining with association
technique to find out strong combinations between items.

Apriori algorithm is part of the association method in data mining which aims to find out frequent
item sets from a certain set of data. The apriori algorithm process is carried out by determining frequent
itemsets that meet the requirements of the predetermined minimum support and minimum confidence. From
these two measurements, the final association rule can be obtained by which the value of the accuracy
(validity) of the association is calculated using the lift ratio.

This research obtained 2 association rules with item attributes totaling 294 types of products from
20 main attributes with 1813 records processed from 5282 raw transaction data from January to December
2019. The strong rules obtained are MagnetToner HP Laserjet 85 A, Drum Toner HP Laserjet 85 A =>
HP Laserjet 85 A toner with a support value of 3.42%, and a confidence value of 81.58% with a lift ratio
of 5.00.If a consumer buys an HP Laserjet 85 A MagnetToner and a HP Laserjet 85 A Toner Drum, the
consumer will also buy an HP Laserjet 85 A Toner.
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