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ABSTRACT 

This study aims to examine and analyze the effect of Product Quality, Celebrity 

Endorsers and Prices on purchasing decisions for Maybelline asan cosmetic products. 

The research sample was a student of the Faculty of Economics at Mercu Buana 

University Yogyakarta campus III. Samples were taken by purposive sampling technique, 

data were collected using an on-lin questionnaire in the form of Google Form. The 

analysis used is multiple linear regression and hypothesis testing (t test and F test). The 

results showed that: 1) Product quality has a positive and significant effect on purchasing 

decisions for Maybelline cosmetics. 2) Celebrity endorser has a positive and significant 

influence on Maybelline's cosmetic product purchasing decisions. 3) Price has a positive 

and significant effect on purchasing decisions for Maybelline cosmetics. 4) Variables of 

product quality, celebrity endorser and price simultaneously have a significant effect on 

purchasing decisions for Maybelline cosmetics products. 5) The most dominant variable 

influencing the purchasing decision of Maybelline cosmetic products is product quality. 
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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Kualitas Produk, 

Celebrity endorser dan Harga terhadap keputusan pembelian produk kosmetik 

Maybellineasan. Sampel penelitian adalah mahasiswi Fakultas Ekonomi Universitas 

Mercu Buana Yogyakarta kampus III. Sampel diambil dengan teknik purposive sampling, 

data dikumpulkan dengan menggunakan kusioner on-lin berupa  Google Form. Analisis 

yang digunakan adalah regresi linier berganda dan uji hipotesis (uji t dan uji F). Hasil 

penelitian menunjukkan bahwa: 1) Kualitas produk berpengaruh positif dan signifikan 

terhadap keputusan pembelian produk kosmetik Maybelline. 2)  Celebrity endorser 

berpengaruh positif dan signifikan terhadap keputusan pembelian produk kosmetik 

Maybelline. 3) Harga berpengaruh positif dan signifikan terhadap keputusan pembelian 

produk kosmetik Maybelline. 4) Variabel kualitas produk, celebrity endorser  dan harga 

secara simultan berpengaruh signifikan terhadap keputusan pembelian produk kosmetik 

Maybelline. 5) Variabel yang paling dominan berpengaruh terhadap keputusan 

pembelian produk kosmetik Maybelline adalah kualitas pelayanan. 
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