
 

CONCLUSION 

 

“English at Beringharjo Market” is the title of the mini book which is 

designed to solve the problem of the trader's of Beringharjo market.  There are 

conclusions based on this research; 1) The final product on this research was media 

to support in learning English. The material on this product was focused on what 

they need such as describing the product, telling price, offering products, giving 

direction, and negotiating. 2) Based on the result of validation by the expert the mini 

book has a good score. So, validation agree with the criteria of a mini book. 3) 

Traders’ evaluation showed that the average book mini score is good. It means that 

the traders agree with about the mini book is good. 

Mini book is prospective to be used traders at Beringharjo market because it 

gave another way of learning English. By using the product traders' more 

enthusiastic to use the product to improve their service in making business 

transcation with foreigners tourists. 

 


