DAFTAR PUSTAKA
Buku

Azwar, Saifuddin. Metode Penelitian. Y ogyakarta: Pustaka Pelajar, 2016.

Hardani, Nur Hikmatul Auliya, Helmina Andriani, Roushandy Asri Fardani, Jumari
Ustiawaty, Evi Fatmi Utami, Dhika Juliana Sukmana, and Ria Rahmatul
Istiqomah. Buku Metode Penelitian Kualitatif & Kuantitatif. Edited by Husnu
Abadi. Yogyakarta: CV Pustaka Ilmu, 2020.

Laksono, Puji. Spektrum Komunikasi Massa. 1st ed. Batu: Literasi Nusantara, 2019.

Madiyant, Muslikh. Copywriting Retorika, Iklan Dan Storytelling, Teori Dan
Teknik Menulis Naskah Iklan. 1st ed. Yogyakarta: Gadjah Mada University
Press, 2020.

Moleong, L.J. “Metode Penelitian Kualitatif,” Edisi Revi. Bandung: PT Remaja
Rosdakarya, 2010.

Mulyana, Deddy. Ilmu Komunikasi Suatu Pengantar. Edited by Muchlis. 21st ed.
Bandung: PT Remaja Rosdakarya, 2021.

Mundir. Metode Penelitian Kualitatif & Kuantitatif. Edited by Hisbiyatul Hasanah.
Ist ed. Jember: STAIN Jember Press, 2013.

Priyono. Metode Penelitian Kuantitatif. Edited by Teddy Chandra. Surabaya:
Zifatama Publishing, 2008.

Rahardjo, Turnomo, Sundari Handoko, Pappilon Manurung, Dina Listiorini,
Rejeki, Agus Putranto, Bonaventura Satya Bharata, and F Anita Herawati.
Metode Penelitian Komunikasi Teori Dan Aplikasi. Edited by M Antonius
Birowo. 1st ed. Yogyakarta: Gitanyali, 2004.

Rasyid, Fathor. Metodologi Penelitian Kualitatif Dan Kuantitatif Teori, Metode,
Dan Praktek. Kediri: IAIN Kediri Press, 2022.

Rukajat, Ajat. Pendekatan Penelitian Kualitatif (Qualitative Reseacrh Approach).
Yogyakarta: Deepublish, 2018.

Setiawan, Iwan, and Yosanova Savitry. NEW CONTENT MARKETING GAYA
BARU PEMASARAN ERA DIGITAL. Edited by Shera Raynardia. Jakarta: PT
Gramedia Pustaka Utama, 2016.



Siyoto, Sandu, and Ali Sodik. Dasar Metodologi Penelitian. Edited by Ayup. 1st
ed. Yogyakarta: Literasi Media Publishing, 2015.

Smith, Danielle Elliott. /For Dummies (Business & Personal Finance)] Aliza
Sherman, Danielle Elliott Smith - Social Media Engagement For Dummies
(2013, For Dummies), n.d

Sugiyono. Metode Penelitian Bisnis Pendekatan Kuantitatif, Kualitatif, Kombinasi,
Dan R&D. Edited by Sofia Yustiyani Suryandari. 3rd ed. Bandung: Alfabeta,
2018.

Suhartanto, Dwi. Metode Riset Pemasaran. 1st ed. Bandung: Penerbit Alfabeta,
2014.

Suparno, Basuki Agus, Widodo Muktiyo, and Susilastuti. Media Komunikasi.
Yogyakarta, 2016. http://eprints.upnyk.ac.id/19267/1/buku ~~ MEdia
Komunikasi Revisi 18 Mei 2016.pdf.

Walter, Ekaterina, and Jessica Gioglio. “The Power Of Visual Storytelling.” John
Wiley & Sons, Inc, no. 1-221 (2014): 1689-99.
file:///C:/Users/User/Downloads/fvm939e.pdf.

Jurnal

Agustina, Tri Siwi. “Storytelling Sebagai Strategi Bisnis Sosial Start-Up Ojek
Syar’i Berbasis Aplikasi Di Surabaya.” INOBIS: Jurnal Inovasi Bisnis Dan
Manajemen Indonesia 3, no. 4 (2020): 448—60.

Ainun, Dhealda, Chatia Hastasari, Alamat Jalan, Colombo Yogyakarta, Karang
Malang, Kabupaten Sleman, and Daerah Istimewah Yogyakarta. “Strategi
Digital Content Marketing Pada Akun Media Sosial Instagram Mojok . Co
Dalam Mempertahankan Brand Engagement” 9, no. 2 (2020): 114-28.

Aripradono, Heru Wijayanto. “Penerapan Komunikasi Digital Storytelling Pada
Media Sosial Instagram.” Teknika 9, no. 2 (2020): 121-28.
https://doi.org/10.34148/teknika.v9i2.298.

Kaur, Jaspreet, Shweta Saini, Abhishek Behl, and Archana Poonia. “Impact of
Digital Storytelling on Improving Brand Image Among Consumers.” Journal

of  Promotion Management 0, no. 0 (2024): 1-29.



https://doi.org/10.1080/10496491.2024.2403760.

Latasha, Khirodhur, Panyandee Tooraiven, Bappoo Monishan, and Roopchund
Randhir. “Analyzing the Impact of Sensory Marketing on Consumers A Case
Study of KFC,” 2016, 21-23.

Nirakatriena, Pravitaswari. “Pengaruh Storytelling Marketing Terhadap Brand
Equity Dan Keputusan Pembelian (Survei Pada Video Iklan Allure Matcha
Latte Story Di Youtube),” n.d.

Nuranindya, Dian, Agustinus Rusdianto Berto, and Anabel Yevina Mulyadi
Wahyu. “Optimisme Saat Pandemi: Strategi Storytelling Pada Video Promosi
Destinasi Pariwisata Super Prioritas.” Jurnal Studi Komunikasi 7, no. 2 (2023):
637-61.

Nurdiarti, Rosalia, and Reno Prabowo. “Komunikasi Verbal Dan Nonverbal Dalam
Kegiatan Mendongeng Di Rumah Dongeng Yogyakarta.” Tuturlogi 02, no. 01
(2021): 77-88. https://doi.org/10.21776/ub.tuturlogi.2020.002.01.6.

Nurhayati, Ade. “Analisis Implementasi Visual Storytelling Marketing Dan Brand
Trust Serta Pengaruh Terhadap Minat Beli Kosmetik Wardah Pada Mahasiswa
Di Purwakarta.” Egien-Jurnal Ekonomi Dan Bisnis 8, no. 2 (2021): 108—16.

Wijayanti, Riva, and Puspita Sari Sukardani. “PENGARUH KONTEN
STORYTELLING TERHADAP KEPUTUSAN PEMBELIAN PRODUK
PARFUM BRAND LOKAL ‘HMNS’(Survei Pada Pengikut Media Sosial
Instagram(@ Hmns. 1d).” The Commercium 6, no. 1 (2022): 93-98.

Yunandika, Nike Putri, and Cendera Rizky Anugrah Bangun. “The Role of Public
Relations in Digital Era: Storytelling Strategy to Develop Corporate
Reputation.” Jurnal Vokasi Indonesia 11, no. 2 (2024): 7.

Website

Beautyhaul. “Ini Dia Rahasia Di Balik Viralnya Brand Parfum HMNS.”
beautyhaul.com, 2023. https://www.beautyhaul.com/blog/ini-dia-rahasia-di-
balik-viralnya-brand-parfum-hmns.

CNBC Indonesia. “Raja Aplikasi Terbaru Di RI, Ternyata Bukan WhatsApp-
Instagram.” CNBC Indonesia, 2024.



https://www.cnbcindonesia.com/tech/20240226153650-37-517653/raja-
aplikasi-terbaru-di-ri-ternyata-bukan-whatsapp-instagram.

Humans. “A Brief Story.” made for humans, 2023.
https://madeforhmns.com/pages/hmns-brief-history.

LLDIKTI, Admin. “Engagement Rate,” 2021.
https://lldikti5 . kemdikbud.go.id/home/detailpost/engagement-rate.

Lokadata. “Media Sosial Yang Paling Banyak Digunakan, 2019,” 2019.
https://lokadata.beritagar.id/chart/preview/media-sosial-yang-paling-
digunakan-2019-1582273011.

Mldspot. “Dari Rekomendasi Parfum Sampai Kisah Sukses HMNS.” mldspot.com,
2023. https://www.mldspot.com/inspiring-products/dari-rekomendasi-
parfum-sampai-kisah-sukses-hmns.

Siswanto, Dendi, and Handoyo. “Mengulik Perjalanan HMNS, Parfum Karya Anak
Bangsa Yang Go International.” Peluangusaha.Kontan.Co.ld, 2022.
https://peluangusaha.kontan.co.id/news/mengulik-perjalanan-hmns-parfum-
karya-anak-bangsa-yang-go-international.

Sutiani, Lia. “Keharuman 7 Brand Parfum Lokal Ini Mendominasi Di E-
Commerce.” Compas.ld, 2023. https://compas.co.id/article/data-penjualan-
parfum-lokal/.

Tempo. “Cara Menghitung Engagement Rate Instagram per Postingan Dan Akun.”
Tempo.Co, March 8, 2023. https://www.tempo.co/digital/cara-menghitung-
engagement-rate-instagram-per-postingan-dan-akun-211180.

Yunianto, Tri Kurnia. “Kisah HMNS, Merek Parfum Yang Tembus Paris Fashion
Week.” marketeers.com, 2022. https://www.marketeers.com/kisah-hmns-

merek-parfum-yang-tembus-paris-fashion-week/.



	DAFTAR PUSTAKA

