
 

 

ABSTRAK 

Pengaruh Kemasan Produk, Iklan, dan Harga terhadap keputusan pembelian 

produk susu kental manis Frisian Flag Indonesia. 

Penelitian ini bertujuan untuk menjelaskan apakah variabel Kemasan Produk, Iklan dan 
Harga berpengaruh secara signifikan terhadap keputusan pembelian konsumen susu kental 
manis Frisian Flag Indoonesia serta untuk mengetahui variabel manakah yang berpengaruh 
secara dominan diantara tiga variabel kemasan produk, iklan dan harga terhadap keputusan 
pembelian susu kental manis Frisian Flag Indonesia. Metode pengumpulan data yang 
digunakan adalah memberikan kuesioner sebanyak 100 responden kepada pengguna susu 
kental manis di Universitas Mercu Buana Yogyakarta Kampus III. Penelitian ini dianalisis 
menggunakan rumus yaitu Analisa Uji Validitas, Uji Reabilitas, Uji Asumsi klasik, Uji 
Normalitas, Uji Multikolinieritas ,Uji Heteroskedastisitas, Analisis Berganda, Analisis 
Korelasi Linier Berganda, Uji Hipotesis, serta Uji Koefisien Determinasi (R2) dengan 
bantuan software SPSS 22.0 for windows.  Hasil penelitian menunjukkan bahwa ketiga 
variable Kemasan produk, berpengaruh signifikan terhadap terhadap Keputusan Pembelian 
konsumen pengguna susu kental manis Frisian Flag Indonesia di Universitas Mercu Buana 
Yogyakarta Kampus III. Sedangkan Iklan dan harga berpengaruh negatif terhadap keputusan 
pembelian. Besarnya pengaruh ketiga variabel bebas tersebut terhadap Keputusan 
ditunjukkan oleh nilai Adjusted R2 yaitu 0,077 atau sebesar 7,7 %. Variabel Keputusan 
Pembelian dijelaskan oleh kemasan produk, iklan dan harga sedangkan sisanya 92,3% 
dipengaruhi oleh variabel kualitas produk, citra merek, promosi, gaya hidup dan sikap 
konsumen. 

Kata Kunci : Pengaruh kemasan produk, iklan dan harga terhadap keputusan 
pembelian. 

  



ABSTRACT 

 

Effect of Product Packaging, Advertising and Prices on the decision to purchase 

Frisian Flag Indonesia  sweetened condensed milk products. 
 
This study aims to explain whether the Product Packaging, Advertising and Price variables 
significantly influence the purchasing decisions of consumers of Frisian Flag Indoonesia 
sweetened condensed milk and to find out which variables have dominant influence among 
the three product packaging, advertising and price variables on the decision to purchase 
sweetened condensed milk Frisian Flag Indonesia. The data collection method used was to 
provide a questionnaire of 100 respondents to users of sweetened condensed milk at the 
Mercu Buana University in Yogyakarta Campus III. This study was analyzed using the 
formula, namely Validity Test Analysis, Reliability Test, Classical Assumption Test, 
Normality Test, Multicollinearity Test, Heteroscedasticity Test, Multiple Analysis, Multiple 
Linear Correlation Analysis, Hypothesis Test, and Determination Coefficient Test (R2) with 
the help of SPSS 22.0 for software windows. The results showed that the three product 
packaging variables had a significant effect on consumer purchasing decisions of users of 
Frisian Flag Indonesia sweetened condensed milk at Mercu Buana Yogyakarta University 
Campus III. While advertising and prices have a negative effect on purchasing decisions. The 
magnitude of the effect of the three independent variables on the decision is indicated by the 
adjusted R2 value of 0.077 or 7.7%. Variables of Purchase Decisions are explained by 
product packaging, advertising and prices while the remaining 92.3% is influenced by 
product quality variables, brand image, promotion, lifestyle and consumer attitudes. 
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